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Find Your TREASURE

FIND DESIGNS FEATURING
THE SONGS OF THE GLOBALLY
POPULAR K-POP IDOL GROUP TREASURE.

BEFOIIO—-NIWRAR—AXTINV—T
“TREASURE”QZpHD. T ¥ VI,

FIND YOUR
TREASURE

PROFILE

A K-pop idol group that successfully debuted in 2020 through the audition program “YG
Treasure Box.” The global group consists of 10 members, with seven members in charge
of vocals and three members in charge of rap. They enjoy strong popularity not only in
Korea but also in Japan and Southeast Asia, and they have plans to expand their activities
to North America and Europe in the future.

LEADER / RAP / DANCE LEADER/VOCAL/DANCE  RAP
CHOI'HYUN SUK Fz-£a>v2 JIHOON 7> YOSHI =2~
Birthday 1999.04.21 Birthday 2000.03.14

VOCAL VOCAL / DANCE RAP
ASAHI 7 ¥& DOYOUNG k3>~ HARUTO /v i
Birthday 2001.08.20 Birthday 2003.12.04

Birthday 2000.05.15

Birthday 2004.04.05

[YCEARBIEWIA—T 42 a>vEMH1 D 20206 CRETLa—ERIL
7eK-POPZA RN IV =T R—HVBHTIAES y THEIAD FHIOATHE
Behas/a0—NnIn—7  EEBERLOH BRCPERB7Z 7 THROUASEE
D . SBIXPI -0y RKHERELRT TV,

VOCAL
JUNKYU Ya>*a
Birthday 2000.09.09

VOCAL VOCAL / DANCE
PARKJEONG WOO /87:Y3>% SO JUNG HWAN V->s> 77>
Birthday 2004.09.28 Birthday 2005.02.18

VOCAL
YOON JAE HYUK 2>-¥zk=57
Birthday 2001.07.23

(FUIND WYOWIRR
TREASURCE

Inspired by BOY

A design inspired by the group's debut song, “BOY.” The
front is printed with the slogan "FIND YOUR
TREASURE,” which appears in the music video. The print
on the back is designed to resemble the credit title of the
CD jacket.

FTEa—MIBOY|EAX=YLCT A, 7OV MIEFE 2Py
JETFICEES T S[FIND YOUR TREASUREIOXFE T U >k,
Ny FUYMECDYPv Ty DI LYy b IA MV EAA=TY LT
Wb,

RARY
N

DT
Inspired by DARARI n_‘u}

A design featuring the memorable lyrics from the popular
song “"DARARI” The front features design of the
onomatopoeia "DARARI” which appears frequently in
the lyrics.

AR ZEHIDARARII OISR LGHA L 71> 70> M d R
272K SABIBT 27/ I N RDARARI"D S (R 574 — % BB,

Inspired by | LOVE YOU

A design based on the popular song "I LOVE YOU.” The
front features a print of the heart motif from the CD jacket
for the second single, “THE FIRST STEP: CHAPTER TWO.”

The back features a photo print of the seaside scene from the

music video.

A& Zi [ LOVE YOUl & FH A >, 7> Moid 2nd> > Z V[ THE
FIRST STEP:CHAPTER TWO|DCD¥+ 7 v MIiEANTWN S /N —
FDEF—THTUL P Ny ZICIF Za—Y v I ETHICEIST DB
WD —>% T4 T b TRR,

TREASURE
HELLO ™+

Inspired by HELLO

A design based on the popular song “HELLO.” The front
features design of the word “"HELLO” in various languages, as
seen in the music video. The back print features TREASURE's
key visual graphic and the lyrics “Where you've been all my life.”
ASRZEMIHELLOJ T (>, 7AY M 22—V yIETFIC
BB EEBOHELLOZ YA RIS T4—To Ny o TULMIZIE
TREASUREDF —E2aT NI 574y 7 LBEAD“Where you've
been all my life" ZfW\W T2,

THIS COLLECTION IS LIKE A
“BEST OF” ALBUM, WITH EACH DESIGN FEATURING A
REPRESENTATIVE SONG FROM THE GROUP.

EooREzHME—HTOT I LT,
FEATRAMPIVNNLD LD GEavovay,

Inspired by J|KJ|N

Drawing inspiration from the energetic atmosphere and sense

of speed felt in the "JIKJIN" music video, the design features
an image based on a fictional car brand. The front features a
motif reminiscent of a car brand as a focal point. The back

print features an imaginary car driving along at a high speed.

[JIKIIN|DZ2a—Y vl ETADLRELEONDETRIF v 2 R
SREERNDAVAEL =Y 3V 5B BEOH—T SV A
A= LT A >, 7OV MIE H—T IV R e BEETZ2EF—7
EIVRAV I CREBE Ny TUY MG BEOENRET ST S
T4y 7 ERENTWND,

TREASURE
BORN T0 LOVE YA

Inspired by BONA BONA

A design featuring the most memorable song on the
album, “BONA BONA." The front features a print of the
word TREASURE, the lyrics “Born to love ya,” and a
graphic with a CD motif.

TN MRS N TV 2 b RBH L EAHBONA BONAIZ 74

A, 70> MZIFTREASURED X F LHFAD “Born to love ya.
CDEEF—TICLIZTZT74v 05T,
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KAIJU No.EIGHT

HAVE YOU SEEN Kaiju No. 8,

THE NEW ERA OF

GIANT Kaiju?

HRROBRIT.[RER8SIER 1D,

This is the beginning of a new story of giant Japanese Kaiju that began in
tokusatsu movies. A new era of animation set in the Kaiju superpower
of Japan, Kaiju No. 8 and UT collaborate to bring the world the story of

a new generation of Kaiju.

BRRED> ORI T BREEROF I LIMEOKEID EERKE - BAZzHEHBICHEIND
FRAT7 =X EER8F]LUTOIS KL —va v RICAT THHE,

01 Kaiju No. 8 / Kafka Hibino

This limited edition artwork was created
for UT by the animation studio Production
.G and depicts the scene where the main
character, Kafka, transforms into Kaiju
No. 8 for the first time. The numbers
below the graphic represent the
"Fortitude" of the Kaiju's strength and the
Kaiju's identification number.

UTO7:0Ic . BEEBHTHE BEELIZED
REE SN DICHE TR LA AT
[Production |.GI A & T2 LIRE 7 —
Mo 7574y DT ORFIEREROMSH K
TIANT14Fa—FEREBOHRFESEERL
TWad,

04 Mina Ashiro / Kafka Hibino

The limited-edition art was created by
the animation studio Production I.G for
UT. The design depicts a scene from
Kafka Hibino's childhood, when he and
his childhood friend Mina Ashiro decide
to protect Japan from Kaiju, and together
they draw the logo of the Japan Anti-Kaiju
Defense Force.

UTo7z& I [Production |.G] 2 & T AL
TBREF— bR BEHFD 7 D040
B WEIROmAS FE—FICRER,OAK
EFAIERBL.BRBEBKOOTE—FE
CHWTWBY—> B TFHA,

02 JAKDF THIRD DIVISION

The front has an embroidered logo of
Kaiju No. 8, and the back has the letters
"JAKDF" which stands for "Japan Anti-
Kaiju Defense Force," an organization
specializing in defeating Kaiju in Japan. The
back print features the members of the
JAKDF's third Division, to which the main
character Kafka Hibino belongs.

7Oy MIEIRES S I0EF O IA K
TTFHFA VSN Ny 71 IRERERAIC
BOTERBREEREEM LT 2MEB B AE
B OB JAKDF OXFEHLH->TW 5,
Ny 27U Mid BARBEBKORTHHE
HHHTODFHES 2HEIWBHDOX > N—%
FHA>,

05 Soshiro Hoshina

Soshiro Hoshina is the vice-captain of the
Third Division of the Japan Anti-Kaiju
Defense Force. This UT-exclusive design
by animation studio Production 1.G
depicts his unique fighting style with two
swords as weapons.

HABA BB ES 3EBRK - BB R R B RITER, 2
RO B 2RI LICEBI R 1V E EIRIIC
HWicF ¥4 > [Production |.GlIZ &3
UTRRET A>T 7ay MIERIOER
HREBETHI2RDOTICEHINTVNDEY— I %
FHAY,

03 MONSTER SWEEPER

The limited-edition art was created by
the animation studio Production I.G for
UT. The front design depicts the main
character, Kafka Hibino, who works as a
crew member for Monster Sweeper, a
professional Kaiju Cleaning Company, and
his partner, Reno Ichikawa, chatting in
front of a company car. The back print
features the Monster Sweeper logo.

UTD7-iZ [Production |.G| AMEETA LT
REF—bEER, 70> bFHA U id 128
EMDBREEEVRAI—ZA(—N—HDI
W—ELTECALE DT hEMIIL A
HOR CHRETEY—> Ny TV M
EVRAY=ZAA—=/N—DOTDMEDINTWD,

06 Kaiju No. 8

The front design mixes the striking number
"8" in the Kaiju No. 8 logo with key visuals
from the anime. The back side features a
one-pointed design of the Kaiju No. 8 logo.

Ty MEMRER8 S lon I H 2N
FI8IETFZADF—ETVaF N EIYyIRLT
FHA VI Ny o9 A Rk [EE 8 S o0
HIVRAUPTT YA,

What is Kaiju No. 8 ?

The long-awaited anime adaptation "Kaiju No. 8" is a manga by Naoya
Matsumoto serialized in "MANGA Plus by SHUEISHA". As of April 2024,
the 12th volume of the comic has been published, with a total domestic
circulation of over |13 million copies (including digital editions). It was
ranked No. | in the "Annual Sales Ranking of Comics Volume | in 2020"
and No. | in the Web Manga Division of "Next Comic Award 2021," and
has been highly acclaimed as one of the signature manga of "MANGA Plus"
and attracts many fans. The anime began streaming in April 2024, with
real-time availability across the world on X (former Twitter), making it
available for viewing in many businesses overseas as well.

M8 5] E. [P ET v T+ | TEHPONFEBLKIC L 5BEESR.
2024 F4BMIE. DI v 7 AMM2BE THITSNTE D ERRETREITIHHL
13005 8% LM (T VS IREE). 1202003y 7 2515 EMFE LS+
DA | 1T 828R, [RIC< B HRE2021 |Webv > AERFNALICEEN 575 E
REI S [ D ES v T+ |DBERI Y HDIDELTH DT 7o HEDHTVNS,
AW AR & D 7 = XA BIEE SN X(IBTwitter) TRHRY 7L 51 LR
(A TOEEBATHLOETHRAEN LRARICRIET S EAAEEIC,
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© JAKDF 3rd Division © Naoya Matsumoto/SHUEISHA
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"[OSHI NO KO]" TAKES
THE WORLD BY STORM!

JAPANESE FAN CULTURE.
[HELOFIPHARZESET 2! BEDOHEL XL,

The unique fan culture known as "oshi" in Japan is portrayed from
both the light and dark sides of idols, and the "[OSHI NO KO]"
mixed media of manga, anime, and music that has swept the world
is now available in a UT Collection.

BABMBOMHEL IXMETA RIVOREEZRELOOHEE BERPT A FEDATAT
MIXTHA > DR ZFESTIHLOFINUTIAL 72 avtLoTRAT—VICEY,

Lies are the mos
exquisite love.

“In show business, lies are a weapon.”

"[OSHI NO KO]" is a manga series currently serialized in "Weekly Young Jump"
and the first anime season was released in 2023. This is the first collabration with
"[OSHI NO KQ]", as it prepares to air its second season. This is an orginal
collection available only for UT, incorporating the cute and dark world of the popular
characters into the designs. This is a lineup that can also be enjoyed as a matching
stying with adults and kids.

[ZOEBER(EDLWV)ICEVWTIEIXEK IS, ]
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<Season 2> The first episode will be
screened, and new information about
the Season 2 will be released. It will be
delivered to theaters nationwide
through live viewing in Japan.

<E22H>HE—FEDLBRICHINZ T2
HOHFABHRELHBE. 51 T2~
A TLEBBICEIbN LV,

The expanded version of the first episode,
"[OSHI NO KO] Mother and Children," which
was screened prior to the broadcast of the
Season 1 on 3/17 last year, will be screened
again in Japan. In addition, the Dolby Cinema
version will be shown simultaneously for the
first time at 10 theaters nationwide in Japan.

FEESA17RICHEIHHDRBUIXICHEERITFITE

MERELIE—FILKRIRIH#ELDT]
FIRFHXER A TOSy I THEPNBZEEAZIv S Mother and Children] 23 85& LR, S5

Z[#HELOFIE EXZGBH VY>> IIVv>T|ICT Dolby Cinemahi = £ E1088(c TR A
20204E48 & D EH R, 202078 ICBE1B A FFEIN, W 7 b,
2024F5BRIEI1ABETHRFTINTND, ’ !

"[OSHI NO KOJ" is written tag-team style by Aka
Akasaka and Mengo Yokoyari and has been serialized in
Shueisha’s "Weekly Young Jump" since April 2020. The
first volume was released in July 2020 and 14 volumes
have been published as of May 2024.

©Aka Akasaka x Mengo Yokoyari/Shueisha, "OSHI NO KO" Partners
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MY FIRST
STAR WARS

NA77—AMRI—Ux—X,

The science fiction blockbuster "Star Wars series" has been going on
since 1977. This collection is called “My First Star Wars”. Kosuke
Kawamura selected the T-shirts with a history theme that allows you to
wear the T-shirts as if following the story. Enjoy the cosmic-scale

worldview and the artistry of collage in this collaboration between
UT and Star Wars.

1977 D D CSFBARE RS — U —XV Y —X", SREOIL 7Y 3 »id “My First Star Wars”& LT, Star Wars: The Empire Strikes Back was released in
MEEBILIICTU vV EEONE LD EX N — 5T —<IANEREAELZ R, 1980. It's the fifth film of the Skywalker Saga Films,
. . _ o e e second of the Original Trilogy. This T-shirt features
BRORRS—TF—rcBEBLIEEGZaLv Y avis, the poster that was distributed worldwide as an
international edition at the time. The illustration
was created by Japanese illustrator Noriyoshi Orai,
who became known around the world for his work.

1980F ICNBIaNT[RY— D3 —X/FBEDWEE],
HRADASZA L —5— AfEHR(SE550 DDLU K
DEE SHRICRONT-LFOEBRMARR S —5E T (>
IZER Ao

THE STAR.WARS' SAGA
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at THIS THEATRE

|SOONER THAN
; YOU THINK

Star Wars: Episode V

Star Wars : Episode IV THE EMPIRE
A NEW HOPE STRIKES BACK

RF—-H3—X TEY—F
ZH—+91—X TEY—F 4 roowm YRS
WL HE

Star Wars: A New Hope was released
in 1977. This is the fourth film of the
nine Skywalker Saga Films that has
fascinated several generations of
moviegoers for decades. The key visual
from this memorable film is boldly
designed on the back of this piece. On

the front, the iconic Star Wars logo is
placed.

~ at THIS THEATRE

SOONER THAN
“YOU THINK

1977F ICKE TR (BEALR I
1978F) [ R — 4 =X /312 FL ],
RCMBE 77> 58T LTE/9DDME
AN Y5 —H—H—HDAEETH 5,
FORBIREERLD KMEDF—EVa
FIERBIZEERICT YA % LI-—H,

KEICIE RF— 95— XDORMTHBHOT
ZIEE L7,

Star Wars: The Empire Strikes Back was released in 1980. It’s the fifth film of the Skywalker
Saga Films, second of the Original Trilogy. This T-shirt features the poster of the movie that
was released as a teaser at the time. The front of the T-shirt features the poster that was

first released in the U.S. and a design depicting the relationship between Yoda and Luke.

The back side is a T-shirt design based on the poster design adopted in the UK in 1980. It is
a piece that retains the atmosphere of the time of the film's release.

1980FICRBIENTTRY — - U5 —X/FBEDWEE], BT 1 ' — L LTHERSNIIREDORR S —%
BRALLTY v Y REBTAUATOERIRHSNICRRS—L MFROFREHRTHEI—5L

W=D TN TP A I BEIZ1980F LG, A FURTEHASNI AR —T (v e b Lic
TYvYVET YAV L ABYRSOFTESE L I—RICt LT,
©Disney © & ™ Lucasfilm Ltd.

T EnMPRE. .
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Star Wars: The Empire Strikes Back was released in
1980. This is one of the Yoda poster designs used
to promote the film at the time. He is an

indispensable character in the series that
symbolizes the Star Wars worldview.

1980F ICARSNITRAY — U4 —X/FFEDHEER],
2G— U3 —ZDOMRBERBL . > —XICROEEN

FvI05—"3—5" BIFOMBEREICFERLII—5D
RRY—%THA >,

Star Wars: Episode VI

RETURN OF
THE JEDI

A= 9zx3—X TEY—F 6
T IMDRE

Star Wars: Return of the Jedi was released in 1983.
It's the third film of the Original Trilogy. This is a
T-shirt of a poster design featuring the iconic
lightsaber used to promote the film at the time.

1983FICASNTI MRS — D4 =X/ 51 DIFE],

25—+ x—X [A=EESERDBRIEIETH D U—X
3TEE AR OMER{EICHERA SN A bE—N—218
SEWICHLobNIZRAIT—%ETY v VI,

SR EPISODE I

Star Wars: Episode |

THE

PHANTOM
MENACE e

AY—Uz3—X ITEY—F 1
TP bbb XFR

Star Wars: The Phantom Menace was released in 1999. The young Anakin is born a slave,
discovered by a Jedi master, and he grew up to be a powerful Jedi, but a deep fear of loss

caused him to fall to the dark side. This design was adopted from the poster for the film,
which depicts Anakin's growth and the light and darkness of his life.

1999 ICRBISNTINRE = D4 =X/ T 7> bl XF R ], ZOESIF DBICET =R R—5—LT0D
TFHEVRADADF—D—ZFRHEDIND SNT FF U FRFRELTEEN . Vx5 A T RI—(C
RHESNBDLED 2 SRR LD BEANDRVEMGD 6T — YA RIZESTZ,

FFFYORRENSEBERERDRRY —% T YA VICHRA,

Creative Director
KOSUKE KAWAMURA | W+ R

Kawamura was born in Hiroshima in 1979.
His work as a collage artist has led to a
variety of creative projects, from solo
exhibitions around the world to corporate

collaborations. He became the Creative
Director of UT in 2022.

1979 KB ER4EF N, A5 —Ya7—F1AME
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Yoshitaka Amano has worked

on artwork for the “FINAL FANTASY”

series for many years.
The “FINAL FANTASY” items in
the latest UT collection feature
designs from his amazing artwork.
What does he think is the
appeal and passion for

his creative wor

[774FNT 7o BI= ]2 U—ZD
F—rI— V% REFHPITEL
XHEEZXRK, mHfroUuTarza>
[Z274F 07789 — I,
ARGENT-BERF—FI—2%
FZLLRAAMET Y1 HS5M42F v,
BHEZIRMEEBDOM D LIRERLE X ?

for animated films such a:s’
costume design. In the "Fl

Yoshitaka Amano's studio is where various works have been created. Colors decorate

the floor, and the tables are crammed with pencils, crayons, paints, and other art
supplies.”l buy supplies on my own. It's interesting how expressions change with
crayons, watercolor, acrylic, and other materials."

SESELERPEAHSNTELRBELRO7 M T RICEERHLELED T —T I
HIREPI LAY BOALEDEMHFIELLLEATLS, EERASTENITEES  IL
SURKELTIYNGE EIHDOTERENLDLZOAEAN .

THE IMPORTANT THING IN CREATING A WORK OF
ART IS WHETHER OR NOT IT FEELS GOOD.

EREHECETRKELRDIR. . SIFLLVLHEI D,

Q. Can you tell us how you became
involved in "FINAL FANTASY", and
why your art is so free and open?

| was drawing covers and illustrations for foreign fantasy
novels, which led to an offer to do “FINAL FANTASY”
artwork. | think a major factor was the talent and passion of
everyone who worked on the games at SQUARE at that
time, and | thought it would be fun to see what | could create.
Fantasy is something that doesn’t actually exist, so | have a lot
of freedom to draw as | like, and that's the best part. Based on
the descriptions in the text, | draw characters the way | think
they should look. At that time, most game characters were
designed to be cute, so | think the direction was to make it
look realistic and scary. At first, | was told "that’s not it" when
| drew pixel art (laughs). As for the colors, | felt that they
were determined from the beginning by the character's
personality and role, so | tried to sense that and apply them.
When | had a solo exhibition in Sao Paulo, there were
“FINAL FANTASY" fans in the audience. | again realized just
how influential it was that so many people from all over the

world were playing the game.

Q. What do you think about the
collaboration T-shirts with UT
depicting characters you drew?

| like the fact that the collaborative T-shirts allow people to
enjoy both my drawings and the pixel art of my characters.

| don't mean to toot my own horn, but | think the rough
sketch style is interesting, and it fits the T-shirts nicely. When |
wear a T-shirt, | often choose something that is not too
formal, such as a Basquiat painting, for example. This T-shirt
featuring Terra from FFVIis very mature. And yet, the front
features pixel art which makes the t-shirt look different
depending on how it's viewed. The one with the black goblin
on it has a nice layout, and looks good worn under a jacket.
[t's interesting that the one with the moogle design has little
pixel art pieces flying around my picture. It has a nice, mature
pink tone. T-shirts aren't just for warmer weather, but can be
worn any time of the year under a jacket or pullover. If | see

someone wearing it on the street, I'll probably say "ooh."

Q.[774FNT7o oI —]ICEDLBE 0T
BHESHEW -Z7—FT—2I12D01T

BADT 78 —INHORBPFEIREHNTW I LT ES
DFICERBENEC T 7o P —D TG0 EBoTRT
BILIC T —LEFNFIRIIT (L) OABRSADT
BRBRAATVEDOEREL BAAVWDDONTEZILLEES
JoZEDREDSTZDDTE, TP IV —EBRETIEHEVD D
EHrbERENBCTHSICHETS 2208 —F0BHTY,
FrI78—F TOVWDRCENETEMNIZEZRTHE
HESAEELIL . YF AZL LW —LF v 3505 —1%
DoleDT EFYTZIVTHWRELIC. EWHAKERSDEL
Teh . Ry MaTHOWTHED [ LMD LT(K),
BICEALTE. Fr I 79— HFo TV HERRERENICEST
BADORESTVDRDLTWZD T, ENTREREED LD
LTEDELI Yo nTEER LIS 25771470
T I90—=DT 7 BN HRBOBLBENED T LA
LTWBATE DO TEENERLELIR,

Q. B W FvS75—DM2 3
UTEDaSARL—2a>TovWiERT

ASRL—YarTyv YR EEuifas enE Py Ma
ICLIcx v 509 —DMAEDPELOHDEILHPVVTT R, B
DOBENCDDBEDTIALIDICEIDRFHNTTIINE,
Ty UGBS LITEDVZZBHASEBEVL . TYvYVEND
FATLICODE>TWREBVET EBE TO vV a2 B
[FTERENRFTFORTH oI  HF oL LT ETVERL
bDETERIEDLZVWTE DL IFFVIID T 1 F o3 s NIz
TYo Vi ETHDARASIEVWT TR, ENTVWTRICIEFY F
BrH) REANICESTAA=V D EDDET BT TY >
PHEINTZD DB ORBELS VWL Dv Ty bDOTICESE
R3Z5, E— 27 UNTHALINIZHDIE EDRBRDOEDIC
INERRY MEDDHDDRATVWDZDHAEHWT T 1, FICTE
DR FTVRAENEYIEBICHEAN>TOVET T vV IdEE
PO IZD LA . Dr Ty bR TV A—DTICEIIDE,
WO THERDTFATLATT HTEHETCNWDIHFERNFIZOLIC
b [Ho|ERIBTDERBVET,

FINAL FANTASY

Debuting in 1987, the "FINAL FANTASY" series has earned worldwide acclaim for its
cutting-edge visuals, distinctive world-building, and captivating storytelling. This
exclusive collection seamlessly melds the art of Yoshitaka Amano—renowned for
helping bring to life the series' unique worldview—alongside the iconic pixel art from
the first six titles. Also featured are designs from the series’ online RPG, FFXIV, as well
as its latest mainline installment, FFXVI.

[774F 07 725 P—]12 Y — XIE N8BT ICHEEL T S M. RO BEEIT IR 0
HRE.EHOLR b—U - HRATCAAR, 2OMRBEHEIHT 7 — 7« 2 P RBEF
KOF7— e YU —XPPOERDOTA AL EDEX LT LNT — b ERTADEIRFIT
AL FYIA Y ETHREILE EBRDTEBXIV.F >N Y IBIIEDOXVIE £ 5 2 T2IRE
aALIrarv,

© SQUARE ENIX

IMAGE ILLUSTRATION:© YOSHITAKA AMANO
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UT GRAND PRIX 2024 o

The UTGP (UT Grand Prix) was launched in 2005 as a competition in
which anyone can freely express their ideas using the T-shirt as a canvas.
The competition is open to everyone regardless of occupation, age,

gender, or nationality, and encourages talented and imaginative individuals
from all over the world

Under the theme "DISCOVERIES OF THE LOUVRE," UTGP(UTZ 5> 7 U ). TS v Y E— DD % v> NRLEDZ i
. . bAHBLGRETERTESIY T 42> ELT20056E R

the 2024 UT Grand Prix (UTGP) called for designs from around the world. We are pleased to sz(,ﬁa:%-g‘@g.w\im.;g&;)‘;jggb;;:}w(:gémoﬁﬁ,;}
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their comments on their success.
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The Musée du Louvre boasts a truly universal scope: its nine
departments are today home to collections that span several
millennia and cover geographical areas from the Americas to the
borders of Asia. Over 33,000 works are on display in the museum's
galleries, including world-renowned masterpieces such as the Mona
Lisa, the Winged Victory of Samothrace and the Venus de Milo.
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Pompée et Florissant, chiens de la meute de Louis XV © 2008 RMN-Grand Palais (musée du Louvre) / René-Gabriel Ojéda Le Jugement de saint Georges © 1997 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Chien basset © 2009 RMN-Grand Palais (musée du Louvre) / Michel Urtado Portrait présumé de
Mademoiselle de Blois © 2006 RMN-Grand Palais (musée du Louvre) / Gérard Blot Etude d'un "chien de Barbarie" © 2001 RMN-Grand Palais(musée du Louvre) / Gérard Blot Diane et Blonde, chiennes de la meute de Louis X1V, chassant © 1982 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Madame Adélaide
(1732-1799) tenant un livre de musique © 2008 RMN-Grand Palais (musée du Louvre) / Gérard Blot Chien basset noir et blanc au chenil © 2020 RMN-Grand Palais (musée du Louvre) / Adrien Didierjean Portrait du nain du cardinal de Granvelle tenant un chien © 2017 RMN-Grand Palais(musée du Louvre) / Tony Querrec
Chiens se battant, reprenant leur souffle © 2011 RMN-Grand Palais (musée du Louvre) / Franck Raux Chiens de chasse au repos © 2020 RMN-Grand Palais (musée du Louvre) / Adrien Didierjean Mignonne et Sylvie, levrettes de la meute de Louis XV © 2003 RMN-Grand Palais (musée du Louvre) / Gérard Blot Zerbine et
Jemite, chiens de Louis XV. © 1994 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Les Pélerins d'Emmaiis © 2019 RMN-Grand Palais (musée du Louvre) / Michel Urtado La Mort d'un chevreuil © 2016 Musée du Louvre / Christophe Fouin Merluzine et Cocoq, chiennes de Louis XV © 1994 RMN-Grand Palais (musée
du Louvre) / Daniel Arnaudet Bonne, Nonne et Ponne, chiennes de la meute de Louis XIV, chassant © 1982 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Deux chiens de chasse liés & une souche © 2009 RMN-Grand Palais (musée du Louvre) / Stéphane Maréchalle Polydore, chien de la meute de Louis XV © 2003
RMN-Grand Palais (musée du Louvre) / Gérard Blot Pompée et Florissant, chiens de la meute de Louis XV © 1994 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Misse et Turlu, levrettes de Louis XV © 1982 RMN-Grand Palais (musée du Louvre) / Christian Jean Diane chasseresse1540 / 1560 (Milieu du XVle siécle)
© 2017 RMN-Grand Palais (musée du Louvre) / Adrien Didierjean Les Noces de Cana © 2016 RMN-Grand Palais (musée du Louvre) / Michel Urtado Diane chasseresse1550 / 1600 (2e moitié du XVle siécle) © 2017 RMN-Grand Palais
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For details on the items featured in the magazine, Please check online. All listed prices are current as of the end of May and include sales tax. Release dates and prices may vary. Some items might be limited to certain stores or countries of sale or may be sold out. Actual

colors may be different from the printed images shown
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RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Chien basset © 2009 RMN-Grand Palais (musée du Louvre) / Michel Urtado Portrait présumé de Mademoiselle de Blois © 2006 RMN-Grand Palais (musée du Louvre) / Gérard
Blot Etude d'un "chien de Barbarie" © 2001 RMN-Grand Palais(musée du Louvre) / Gérard Blot Diane et Blonde, chiennes de la meute de Louis X1V, chassant © 1982 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Madame
Adélaide (1732-1799) tenant un livre de musique © 2008 RMN-Grand Palais (musée du Louvre) / Gérard Blot Chien basset noir et blanc au chenil © 2020 RMN-Grand Palais (musée du Louvre) / Adrien Didierjean Portrait du nain du
cardinal de Granvelle tenant un chien © 2017 RMN-Grand Palais(musée du Louvre) / Tony Querrec Chiens se battant, reprenant leur souffle © 2011 RMN-Grand Palais (musée du Louvre) / Franck Raux Chiens de chasse au repos
© 2020 RMN-Grand Palais (musée du Louvre) / Adrien Didierjean Mignonne et Sylvie, levrettes de la meute de Louis XV © 2003 RMN-Grand Palais (musée du Louvre) / Gérard Blot Zerbine et Jemite, chiens de Louis XV © 1994
RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Les Pélerins d'/Emmaiis © 2019 RMN-Grand Palais (musée du Louvre) / Michel Urtado La Mort d'un chevreuil © 2016 Musée du Louvre / Christophe Fouin Merluzine et Cocoq,
chiennes de Louis XV © 1994 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Bonne, Nonne et Ponne, chiennes de la meute de Louis X1V, chassant © 1982 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Deux chiens
de chasse liés a une souche © 2009 RMN-Grand Palais (musée du Louvre) / Stéphane Maréchalle Polydore, chien de la meute de Louis XV © 2003 RMN-Grand Palais (musée du Louvre) / Gérard Blot Pompée et Florissant, chiens de la
meute de Louis XV © 1994 RMN-Grand Palais (musée du Louvre) / Daniel Arnaudet Misse et Turlu, levrettes de Louis XV © 1982 RMN-Grand Palais (musée du Louvre) / Christian Jean Diane chasseresse1540 / 1560 (Milieu du XVle
siécle) © 2017 RMN-Grand Palais (musée du Louvre) / Adrien Didierjean Les Noces de Cana © 2016 RMN-Grand Palais (musée du Louvre) / Michel Urtado Diane chasseresse1550 / 1600 (2e moitié du XVle siécle) © 2017 RMN-Grand
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For details on the items featured in the magazine, Please check online. All listed prices are current as of the end of May and include sales tax. Release dates and prices may vary. Some items might be limited to certain
stores or countries of sale or may be sold out. Actual colors may be different from the printed images shown
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